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CUMULIU§

M E D

42.5% or 760,206 of CINCINNATI Metro Adults 18 or older Listened to CUMULUS RADIO in the past 7 days.
Typical Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days are 53.6 years old (10.6%
older than average) and have a $108,558 (1.1% lower than average) annual household income.
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9.4% or 168,321 of CINCINNATI Metro Adults 18 or older Listened to WFTK-FM in the past 7 days.
nm:x Typical Adults 18 or older who Listened to WFTK-FM in the past 7 days are 51.6 years old (6.4% older than
CINCINNATY'S PURE ROCK average) and have a $122,755 (11.9% higher than average) annual household income.
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22.5% or 401,745 of CINCINNATI Metro Adults 18 or older Listened to WGRR-FM in the past 7 days.
Typical Adults 18 or older who Listened to WGRR-FM in the past 7 days are 56.7 years old (17.% older than
average) and have a $106,695 (2.8% lower than average) annual household income.
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11.1% or 198,769 of CINCINNATI Metro Adults 18 or older Listened to WOFX-FM in the past 7 days.
Typical Adults 18 or older who Listened to WOFX-FM in the past 7 days are 54.3 years old (12.% older than
average) and have a $136,930 (24.8% higher than average) annual household income.
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16.7% or 298,623 of CINCINNATI Metro Adults 18 or older Listened to WRRM-FM in the past 7 days.
Typical Adults 18 or older who Listened to WRRM-FM in the past 7 days are 51.6 years old (6.5% older than
average) and have a $105,192 (4.1% lower than average) annual household income.
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parent of 1 or

more children under 18.

42.5% or 760,206 of CINCINNATI Metro Adults 18 or older Listened to CUMULUS RADIO in the past 7 days.
Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days are .5% less likely to be a college
graduate, 7.7% less likely to work full-time, 10.1% more likely to be married, 9.8% less likely to be a
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9.4% or 168,321 of CINCINNATI Metro Adults 18 or older Listened to WFTK-FM in the past 7 days.
Adults 18 or older who Listened to WFTK-FM in the past 7 days are 7.2% less likely to be a college
graduate, 23.6% more likely to work full-time, 16.4% mare likely to be married, 23.8% more likely to be
a parent of 1 or more children under 18.
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22.5% or 401,745 of CINCINNATI Metro Adults 18 or older Listened to WGRR-FM in the past 7 days.
Adults 18 or older who Listened to WGRR-FM in the past 7 days are 10.4% less likely to be a college
graduate, 19.1% less likely to work full-time, 11.8% more likely to be married, 40.9% less likely to be a
parent of 1 or more children under 18.
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11.1% or 198,769 of CINCINNATI Metro Adults 18 or older Listened to WOFX-FM in the past 7 days.
Adults 18 or older who Listened to WOFX-FM in the past 7 days are 19.4% more likely to be a college
graduate, 1.9% more likely to work full-time, 28.4% more likely to be married, 10.% more likely to be a
parent of 1 or more children under 18.
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16.7% or 298,623 of CINCINNATI Metro Adults 18 or older Listened to WRRM-FM in the past 7 days.
Adults 18 or older who Listened to WRRM-FM in the past 7 days are 6.6% more likely to be a college
graduate, 7.7% less likely to work full-time, 6.6% more likely to be married, 4.% less likely to be a parent
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42.5% or 760,206 of CINCINNATI Metro Adults 18 or older Listened to CUMULUS RADIO in the past 7 days.

CUMULUS Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days are 1.1% more likely to own their
M E D I A home, 2.8% more likely to own a higher valued home, 1.8% more likely to have a single-family home,

7.9% more likely to have a dog.

h Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

Single Family House (unattached)

Own aDog
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or Real Estate H .
ome
a—— 3.9%
= who Listened to CUMULUS RADIO in the past 7 days B CINCINNATY = who Listened to CUMULUS RADIO in the past 7 days BCINCINNATI « who Listenedto CUMULUS RADIO i the past 7 days =cNCINAT

g?‘ Value of Owned Home: Adults 18 or older Home Loans:Adults 18 or older

Al Value of Owned Home:

who Listened to CUMULUS RADIO in the past 7 days

CINCINNATI $365,441

prd = R o
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9.4% or 168,321 of CINCINNATI Metro Adults 18 or older Listened to WFTK-FM in the past 7 days.

nwx Adults 18 or older who Listened to WFTK-FM in the past 7 days are 4.4% less likely to own their home,
14.7% more likely to own a higher valued home, 10.6% less likely to have a single-family home, 28.5%
Gty & iy Rouk more likely to have a dog.

Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

Single Family House (unattached)
Own aDog
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g?‘ Value of Owned Home: Adults 18 or older @Home Loans:Adults 18 or older

Al Value of Owned Home:
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CINCINNATI $365,441

e o
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cincinnati's greatest hits

likely to have a dog.

22.5% or 401,745 of CINCINNATI Metro Adults 18 or older Listened to WGRR-FM in the past 7 days.
Adults 18 or older who Listened to WGRR-FM in the past 7 days are 6.3% more likely to own their home,

4.5% more likely to own a lower valued home, 7.8% more likely to have a single-family home, 4.6% less

h Own/Rent/Other:Adults 18 or older m%m Type of Home:Adults 18 or older

Single Family House (unattached)
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11.1% or 198,769 of CINCINNATI Metro Adults 18 or older Listened to WOFX-FM in the past 7 days.

= \ Adults 18 or older who Listened to WOFX-FM in the past 7 days are 22.3% more likely to own their home,
p 18.8% more likely to own a higher valued home, 14.8% more likely to have a single-family home, 28.6%

m : l
% o=
more likely to have a dog.

h Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older ‘&pPets in Home:Adults 18 or older

Single Family House (unattached) I
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Property
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16.7% or 298,623 of CINCINNATI Metro Adults 18 or older Listened to WRRM-FM in the past 7 days.
warm9as Adults 18 or older who Listened to WRRM-FM in the past 7 days are 6.6% less likely to own their home,

3.4% more likely to own a higher valued home, 3.1% more likely to have a single-family home, 8.8% more
80s. 90s. Now.

likely to have a dog.
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42.5% or 760,206 of CINCINNATI Metro Adults 18 or older Listened to CUMULUS RADIO in the past 7 days.
CUMULUS Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days are 7.4% less likely to look up D-I-Y
M E D advice online, 17.9% more likely to always vote in local elections, 12.3% less likely to belong to a gym, 3.5%
less likely to fly domestic past yr.

.Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

9
En% : 29.7% 42.6% 27.7%
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CINCINNATI'S PURE RoCK

likely to fly domestic past yr.

9.4% or 168,321 of CINCINNATI Metro Adults 18 or older Listened to WFTK-FM in the past 7 days.
Adults 18 or older who Listened to WFTK-FM in the past 7 days are 3.1% more likely to look up D-I-Y advice
online, 1.8% more likely to always vote in local elections, 6.7% less likely to belong to a gym, 11.3% more
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22.5% or 401,745 of CINCINNATI Metro Adults 18 or older Listened to WGRR-FM in the past 7 days.

“ WGHH Adults 18 or older who Listened to WGRR-FM in the past 7 days are 7.4% less likely to look up D-I-Y advice
L Q lu:l‘ A online, 23.9% more likely to always vote in local elections, 12.1% less likely to belong to a gym, 11.2% less
el likely to fly domestic past yr.
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11.1% or 198,769 of CINCINNATI Metro Adults 18 or older Listened to WOFX-FM in the past 7 days.

Adults 18 or older who Listened to WOFX-FM in the past 7 days are 4.9% less likely to look up D-I-Y advice
online, 4.8% more likely to always vote in local elections, 30.2% more likely to belong to a gym, 4.3% more
likely to fly domestic past yr.
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16.7% or 298,623 of CINCINNATI Metro Adults 18 or older Listened to WRRM-FM in the past 7 days.
warm9&5 Adults 18 or older who Listened to WRRM-FM in the past 7 days are 7.2% less likely to look up D-I-Y advice
online, 27.% more likely to always vote in local elections, 20.8% less likely to belong to a gym, 4.5% less
80s. 90s. Now. . .
likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older

 ||“

2 times

3 times

4 times

5 times

6-9times

10times or more

= who Listened to CUMULUS RADIO in the past 7 days = CINCINNATI

42.5% or 760,206 of CINCINNATI Metro Adults 18 or older Listened to CUMULUS RADIO in the past 7 days.
Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days are 1.4% more likely to use QSRs
past mo., 2.4% less likely to use Sit-Down Restaurants past mo., 4.2% more likely to use Casinos past yr.,

9.4% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

17.1%

2 times

15.4%

3 times 11.4%

4 times 10.4%

5 times T 76%

6 -9 times 8.1%

10times or more
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A Type of B
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—— -V
: 9.1%
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CINCINNATI! Metro Scarborough R2 2026: Sep25-Aug26 Qual Intab

Table Games (Craps, Poker, etc.)

Top-10 Cuisines: Adults 18 or older
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oo/
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to CUMULUS RADIQ in the past 7 days 16.2%

(sl e RN 345,487 19.3%

Past 12 months Casino Activities: Adults 18 or older
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Stage Show / Concert
Spa
678503 44
Other Gambling Casinos visited past 12 hs: Yes i / Cannabis Cigarettes Vape
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' CINCINNATI'S PURE RoOCK

Past 30-days QSR Users: Adults 18 or older

 ||“

2 times

3 times

4 times

5 times
6-9times

10times or more

mwho Listened to WFTK-FM in the past 7 days

W CINCINNATI

Total Agggg,trly QSR Users: Avg. Monthly QSR Meals:

4%

9.4% or 168,321 of CINCINNATI Metro Adults 18 or older Listened to WFTK-FM in the past 7 days.
Adults 18 or older who Listened to WFTK-FM in the past 7 days are 9.6% more likely to use QSRs past mo.,
6.3% more likely to use Sit-Down Restaurants past mo., 43.4% more likely to use Casinos past yr., 12.9%

more likely to smoke cigarettes.

1time

2 times

3 times

11.4%

e — Y
T
E——

F

4 times 10.4%

5 times

6 -9 times

8.1%

10times or more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

= who Listened to WFTK-FM in the past 7 days = CINCINNATI
Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
79.5% 74.8%

Drank Past 30-days: Adults 18 or older

Liquor
Domestic Light Beer

Domestic Regular Beer

Wine
imported Saer -V
Microbrew / Craft Beer 7'89%5% '
® who Listened to WFTK-FM in the past 7 days W CINCINNATI
CINCINNATI! Metro Scarborough R2 2026: Sep25-Aug26 Qual Intab

Table Games (Craps, Poker, etc.)

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Bar / Nightclub

7.2%
6.9%
r 7.2%
2.2%
E 3.0%
%

m who Listened to WFTK-FM in the past 7 days

Sports Betting

205,145 11.7% [

Upscale Restaurant

Stage Show / Concert

v
°
11

Other Gambling

m CINCINNATI
163
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Radio Stations: WFTK-FM

Casinos visited past 12

Top-10 Cuisines: Adults 18 or older

it-Down Restaurants Used Past 30-days)
i ~E -

Paza Bagel/  Upscale  Seafood
oo/

Chirese Mexican wings/  Coffer Steakhouse 1mkan
Burgers /  House /
Sports Bar Coffee Bar

= who Listened to WFTK-FMin the past 7 days B CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wiho Listened to WFTK-FMin the past 7 days 21.8%

(sl e RN 345,487 19.3%

37.9%
678503

ths: Yes

Used Past 30-days: Adults 18 or older

i / Cannabis Cigarettes Vape

* who Listened to WFTK-FM in the past 7 days = CINCINNATI



1time

:_‘ Lll‘

2 times
3 times
4 times
5 times
6-9times

10times or more
= who Listened to WGRR-FM in the past 7 days

Total Monthly QSR Users:
88.2% 84.4%

B CINCINNATI

Avg. Monthly QSR Meals:

Adults 18 or older who Listened to WGRR-FM in the past 7 days are
1.9% less likely to use Sit-Down Restaurants past mo., 5.% more like
likely to smoke cigarettes.

22.5% or 401,745 of CINCINNATI Metro Adults 18 or older Listened to WGRR-FM in the past 7 days.

4.4% more likely to use QSRs past mo.,
ly to use Casinos past yr., 18.6% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

15.4%

3 times 11.4%
4 times 10.4%
5 times 7.6%

6 -9 times

10times or more

= who Listened to WGRR-FM in the past 7 days = CINCINNATI
Total Monthly Sit-Down Re Users: A -Down Restaurant Meals:

Drank Past 30-days: Adults 18 or ol
Any Type of Beer

Liquor

673,098 37.6%
546,126 30.5%
478,768 26.8%

26.8%

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

Microbrew / Craft Beer

w who Listened to WGRR-FM in the past 7 days

CINCINNATI! Metro Scarborough R2 2026: Sep25-Aug26

739,221 41.3%

der

- ¥
| |

B CINCINNATI

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

20,5

Pz Chinese  meicn  wings/  Coffes Stsakhouse imian
Burgers /  House /

Sports Bar Coffee Bar

Bagel/  Upscale  Seafood
Deonwe /

= who Listened to WGRR-FM in the past 7 days B CINCINNATY

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WGRR-FM in the past 7 days 13.0%

(sl e RN 345,487 19.3%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines e 30.7%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Sports Betting
Upscale Restaurant
Stage Show / Concert
Spa
678503
hs: Yes

Other Gambling

Casinos visited past 12

Used Past 30-days: Adults 18 or older

m who Listened to WGRR-FM in the past 7 days

m CINCINNATI

425
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Radio Stations: WGRR-FM

i / Cannabis Cigarettes Vape

= who Listened to WGRR-FM in the past 7 days = CINCINNATI



2 times

3 times

4 times

5 times

6-9times

10times or more

®who Listened to WOFX-FM in the past 7 days

Total Monthly QSR Users:
84.7%

B CINCINNATI

Avg. Monthly QSR Meals:

Adults 18 or older who Listened to WOFX-FM in the past 7 days are

likely to smoke cigarettes.

11.1% or 198,769 of CINCINNATI Metro Adults 18 or older Listened to WOFX-FM in the past 7 days.

11.1% more likely to use Sit-Down Restaurants past mo., 7.9% more likely to use Casinos past yr., 29.5% less

.3% more likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

17.1%

run
i
-
sums

= who Listened to WOFX-FM in the past 7 days = CINCINNATI

Total Monthly Sit-Down Re Users: A -Down Restaurant Meals:

Drank Past 30-days

Any Type of Beer
Liquor

Domestic Light Beer
Domestic Regular Beer

Wine

478,742

Imported Beer
Microbrew / Craft Beer

® who Listened to WOFX-FM in the past 7 days

CINCINNATI Metro

739,221
673,098
546,126

478,768

319,660

41.3%

37.6%

30.5%

26.8%

: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pz Chinese  meicn  wings/  Coffes Stsakhouse imian
Burgers /  House /
Sports Bar Coffee Bar

Bagel/  upscale  seafood
oo/

= who Listened to WOR-FM in the past 7 days B CINCINNATE

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WORX-FM in the past 7 days 11.0%

(sl e RN 345,487 19.3%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

550,030 30.7%

209,145 11.7%
189,552 10.6% |

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Sports Betting

Upscale Restaurant

Used Past 30-days: Adults 18 or older

26.8%
17.9% - v Stage Show / Concert
9.6% o ¥ Spa 678503 44
Other Gambling Casinos visited past 12 hs: Yes ij / Cannabis Cigarettes Vape
o CINCINNATI m who Listened to WOFX-FM in the past 7 days m CINCINNATI = who Listened to WOFK-FM in the past 7 days = CINCINNATI
Scarborough R2 2026: Sep25-Aug26 Qual Intab 213
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Warm98.5

80s. 90s. Now.

Past 30-days QSR Users: Adults 18 or older

 ||“

1time

2 times

11.5%

3 times

: 17.1%

4 times

5 times

6-9times

10times or more

likely to smoke cigarettes.

16.7% or 298,623 of CINCINNATI Metro Adults 18 or older Listened to WRRM-FM in the past 7 days.
Adults 18 or older who Listened to WRRM-FM in the past 7 days are 2.8% less likely to use QSRs past mo.,
7.5% less likely to use Sit-Down Restaurants past mo., .3% more likely to use Casinos past yr., .7% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

e | ——"
3 tmes
4times
Stimes -ma

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pz chinese Mexican  wings/ Bagei/  upscale  seafood
Burgers /  House / Denst/
Sports Bar Goffee Bar

Coffes  steakhoure Imian

®who Listened to WRRM-FM in the past 7 days = CINCINNATE

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WRRM-FM in the past 7 days [SH,0060IN 19.1%

(sl e RN 345,487 19.3%

mwho Listened to WRRM-FM in the past 7 days B CINCINNATI = who Listened to WRRM-FM in the past 7 days m CINCINNATI
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Any Type of Beer Slot Machines

Liquor
Domestic Light Beer
Domestic Regular Beer

Wine

478,742 2&8%‘

-V
10.2%

ok v

Imported Beer

Microbrew / Craft Beer

w who Listened to WRRM-FM in the past 7 days o CINCINNATI

CINCINNATI! Metro Scarborough R2 2026: Sep25-Aug26

Qual Intab

550,030

209,145 11.7%

30.7%

Table Games (Craps, Poker, etc.)

Bar / Nightclub

189,552 10.6%
sy

7.2%
Ei— o
1.8%

2.2%
2.6%

Sports Betting
Upscale Restaurant
Stage Show / Concert 8.7%

v
°
11

40,12

Other Gambling

Used Past 30-days: Adults 18 or older

i / Cannabis

Casinos visited past 12
m CINCINNATI

2 1.6%
m who Listened to WRRM-FM in the past 7 days

274
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Radio Stations: WRRM-FM

Cigarettes Vape

= who Listened to WRRM-FM in the past 7 days = CINCINNATI



42.5%

or 760,206 of CINCINNATI Metro Adults 18 or older Listened to CUMULUS RADIO in the past 7 days.

Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days are 6.7% less likely to have a 401K,
1.6% more likely to have an Auto Loan, 22.% less likely to Invest/Trade Stocks Online, 9.2% less likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older

eElEi

IRA (Individual Retirement Account)

627,358

35.1%

1 16.0%
259, 14.5%
12.8%
212,759 11.9%
648 10.1%
195,099
0l 7.7%
160,501

Stocks or Stock Options

Mutual Funds
Money Market Funds

529 Plan / College Savings Plan 10.9%
9.0%

8.9%
i 7.1%
5¢ 7.8%
127,57 3 Bt

» who Listened to CUMULUS RADIO in the past 7 days

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

m CINCINNATI

Financial Services Has and/or Uses: Adults 18 or older

a7% 61%  S3% 47% 53% 09

Checking  Debitor ATM  Savings Credit Car Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan  Home Refinanced
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan
® who Listened to CUMULUS RADIO in the past 7 days ® CINCINNATI

Professional Services Used*: Adults 18 or older

Tax Preparation Service =
s 365,571 20.4%

Financial Planner

3. 12 19.5%

228 650 12.8%
) 52 10.5%
155,233 8.7%

8.5%

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online) ‘o2

5.7%
3.4%

2.1%
3.3%

. 1.8% (*Past 12 Months)
Funeral pre-planning 15%
® who Listened to CUMULUS RADIO in the past 7 days W CINCINNATI
CINCINNAT! Metro Scarborough R2 2026: Sep25-Aug26 Qual Intab 774

Estate Planni _—
= 61,498

Real Estate Agent

'E'Past 3-Months Payment Methods Used: Adults 18 or older

Venmo Debit Card  MasterCard  Apple Pay zelle CashApp  GooglePay  American Discover
Express Card Messenger
 who Listened to CUMULUS RADIO in the past 7 days W CINCINNATI
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CINCINNATI'S PURE RocCK

9.4% or 168,321 of CINCINNATI Metro Adults 18 or older Listened to WFTK-FM in the past 7 days.

Adults 18 or older who Listened to WFTK-FM in the past 7 days are 10.5% more likely to have a 401K, 43.4%
more likely to have an Auto Loan, 9.6% less likely to Invest/Trade Stocks Online, 23.9% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

eElEi

IRA (Individual Retirement Account)

35.1%

627,358

472,415 26.4%

Stocks or Stock Options

18.2%

e
9.4%
212,759 11.9%
X 11.1%
195,099 10.9%
5 9.8%
160,501 EX
12.9%
i 7.1%
10.5%
7%

mwho Listened to WFTK-FM in the past 7 days

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property
M CINCINNATI

Lsra e
Checking  Debit or ATM
Account card

L)

Credit Care Home Auto Loan

Mortgage

Online
Banking

Online Bill
Paying

Mobile
Banking

Savings
Account

® who Listened to WFTK-FM in the past 7 days

Financial Services Has and/or Uses: Adults 18 or older

6.1%

Money  Studentloan Certificates of Personal Loan
Market Deposit (CDs)
Account

= CINCINNATI

8%
. a7% T g%

Home Refinanced
Improvement Home
Loanor Home Mortgage

Equity Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Servi =

S, =
228 650 12.8%

5 9.0%
155,233 8.7%

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

5.5%
7.6%
61,498 EXH]
1.5%
3.3%

Estate Planning

Real Estate Agent

. 3.6% (*Past 12 Months)
Funeral pre-planning m%
® who Listened to WFTK-FM in the past 7 days W CINCINNATI
CINCINNAT! Metro Scarborough R2 2026: Sep25-Aug26 Qual Intab 163

.|

Debit Card  MasterCard  Apple Pay zelle CashApp  Google Pay

# who Listened to WFTK-FM in the past 7 days

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Radio Stations: WFTK-FM

Past 3-Months Payment Methods Used: Adults 18 or older

7.2%
-5..”6

American Discover  Store Credit  Square Cash
Express Card
® CINCINNATI

9.3%
5.6%

Samsung Pay  Facebook
Messenger




Investments Owned: Adults 18 or older

eElEi

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

627,358 35.1%

16.2%
59,598 14.5%

7 12.2%

212,759 11.9%
90" 9.4%

195,099 10.9%
6.2%

9.0%

22.5% or 401,745 of CINCINNATI Metro Adults 18 or older Listened to WGRR-FM in the past 7 days.

Adults 18 or older who Listened to WGRR-FM in the past 7 days are 12.9% less likely to have a 401K, 3.8%
less likely to have an Auto Loan, 21.5% less likely to Invest/Trade Stocks Online, 17.2% less likely to pay with
their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

6% 535 7% 6% 45y

i SRy -,

o useo 1aiciio)

L)

Bonds le,?% Checking Debitor ATM  Savings Credit Car Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan  Home Refinanced
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Improvement  Home
Second Home or Real Estate Property HT-‘;“ oo l‘;‘;::v "m‘::e haart g
u who Listened to WGRR-FM in the past 7 days B CINCINNATI ® who Listened to WGRR-FM in the past 7 days ® CINCINNATI
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service o ‘ y
E! 1 2
Financial Planner 8
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online) -
556 2.9%
Estate Planning 3.4% 6.0% 12% S6%
12.1% 3.7% 4.5%
Real Estate Agent E.g,:s% 132762 JRECEEN 53530 a514 s 21597 - M
. 2.0% (*Past 12 Months) Debit Card  MasterCard ~ Apple Pay zelle cashApp GooglePay American  Discover  Store Credit SquareCash SamsungPay Facebook
Funeral pre-planning ! 15% Express Card Messenger
® who Listened to WGRR-FM in the past 7 days M CINCINNATI m who Listened to WGRR-FM in the past 7 days W CINCINNATI
CINCINNAT! Metro Scarborough R2 2026: Sep25-Aug26 Qual Intab 425
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11.1% or 198,769 of CINCINNATI Metro Adults 18 or older Listened to WOFX-FM in the past 7 days.
Adults 18 or older who Listened to WOFX-FM in the past 7 days are 17.7% more likely to have a 401K, 16.6%
more likely to have an Auto Loan, 25.6% more likely to Invest/Trade Stocks Online, 7.1% less likely to pay with

their Debit Card.

Investments Owned: Adults 18 or older
401K Plan T

IRA (Individual Retirement Account)

Stocks or Stock Options

20.5%
14.5%
13.6%
212,759 11.9%
15.8%
10.9%
1 10.7%
160,501 [EXS

Mutual Funds

Money Market Funds
529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

T 1w 6% ggn T 4oy

h

Auto Loan

Home

Online Bill

Mobile

Checking  Debitor ATM  Savings Credit Card

Bonds 751;:‘ online Money  Studentloan Certificates of Personal Loan  Home Refinanced
—_— Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Improvement  Home
Second Home or Real Estate Property 71% Ao, l:a"." Hame: Mareee
:; quity Loan
w who Listened to WOFX-FM in the past 7 days B CINCINNATI = who Listened to WOFX-FM in the past 7 days ® CINCINNATI
Professional Serwces Used*: Adu Its 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner 3&5 9':‘12 055
Ontnvctin ock g
s T "
Insurance Agent at a Local Office (not online) & 7.6% . .
Estate Planning r 1% T _

[SREE 3.4%

Real Estate Agent

1.7%
3.3%

3.5% 4.5%

Debit Card  MasterCard  Apple Pay zelle Cash App

. 4.1% (*Past 12 Months) Google Pay  American Discover  Store Credit Square Cash Samsung Pay  Facebook
Funeral pre-planning H% Express Card Messenger
® who Listened to WOFX-FM in the past 7 days M CINCINNATI ® who Listened to WOFX-FM in the past 7 days W CINCINNATI
CINCINNAT! Metro Scarborough R2 2026: Sep25-Aug26 Qual Intab 213
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Warm98.5

80s. 20s. Now.

their

16.7% or 298,623 of CINCINNATI Metro Adults 18 or older Listened to WRRM-FM in the past 7 days.
Adults 18 or older who Listened to WRRM-FM in the past 7 days are 10.6% less likely to have a 401K, 2.4%
more likely to have an Auto Loan, 14.8% less likely to Invest/Trade Stocks Online, 6.% less likely to pay with

Debit Card.

Investments Owned: Adults 18 or older

856,396 47.9%

35.1%

401K Plan

627,358

472,415 26.4%

15.6%
14.5%

IRA (Individual Retirement Account)

Stocks or Stock Options

259,598

Mutual Funds
12.1%
11.9%

10.4%
10.9%

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

Bonds

Second Home or Real Estate Property 6'713_6%

w who Listened to WRRM-FM in the past 7 days m CINCINNATI

Financial Services Has and/or Uses: Adults 18 or older

6.1%
| 2.8% 41% 4.7%  4.4% 4.2%

m

Checking  Debitor ATM  Savings Credit Car Online Mohile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan  Home Refinanced
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan
® who Listened to WRRM-FM in the past 7 days = CINCINNATI

Professional Services Used*: Adults 18 or older

gl ok
Financial Planner gem :
348,932 19.5%
Online Investi Stock Tradil = -
= ng/ e 228 650 12.8%
30,207 10.1%
155,233 8.7%
9 7.3%
1 2 7.6%

5.6%

Accountant

Insurance Agent at a Local Office (not online)

'E'Past 3-Months Payment Methods Used: Adults 18 or older

: 7.2%
FPRLY 5.5% S6% o 45%

Estate Planning o140 IETL )
Real Estate Agent m 3.3% a514 200,10 s 215997 - iim
. 1.5% (*Past 12 Months) Debit Card  Mastercard  Apple Pay zelle CashApp  GooglePay American  Discover  Store Credit Square Cash SamsungPay  Facebook
Funeral pre-planning 15% Express Card Messenger
® who Listened to WRRM-FM in the past 7 days W CINCINNATI # who Listened to WRRM-FM in the past 7 days m CINCINNATI
CINCINNAT! Metro Scarborough R2 2026: Sep25-Aug26 Qual Intab 274
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Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend an average of 3 days, 9 hours, 7 minutes
CUMULUS and 28 seconds each week with All Forms of Media.

M E D I A 100.% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend an avg. of 10 hours and 19 minutes each week
listening to All Local AM/FM Radio, representing 12.7% of total time spent with all forms of Media.

o7

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
72:14:33
Concurrent
usage §: 57.4%
who Listened to CUMULUS CINCINNATI
RADIO in the past 7 days

= who Listened to CUMULUS RADIO in the past 7 days H CINCINNATI
®
) = 3h f Everythi
CINCGINNATI ~ Metro  Scarborough R2 2026: Sep25-Aug26  Qual Intab 774 CINGINNATI  Metro  Scarborough R2 2026: Sep25-Aug26 ~ Qual Intab 1,753 HUbefd H SOEfB. *For Anyening «
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Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an average of 3 days, 14 hours, 27 minutes and
¢nw‘ 24 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an avg. of 12 hours and 18 minutes each week listening
CINCINNATY'S PURE RocK to All Local AM/FM Radio, representing 14.2% of total time spent with all forms of Media.

EX oo

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
72:14:33
Concurrent
soge %: 57.4%
who Listened to WFTK-FMin CINCINNATI
the past 7 days

® who Listened to WFTK-FM in the past 7 days H CINCINNATI
®
) = 3h f Everythi
CINCGINNATI ~ Metro  Scarborough R2 2026: Sep25-Aug26 ~ Qual Intab 163 CINGINNATI  Metro  Scarborough R2 2026: Sep25-Aug26 ~ Qual Intab 1,753 HUbefd H SOEfB. *For Anyening «
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. media that connects
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Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an average of 3 days, 9 hours, 57 minutes and 41|
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an avg. of 11 hours and 28 minutes each week listening
to All Local AM/FM Radio, representing 14.% of total time spent with all forms of Media.

Weekly Avg. H:M:S/week with All Forms of Media:

Reach %: Adults 18 or older
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Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an average of 3 days, 12 hours, 49 minutes and
56 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an avg. of 12 hours and 27 minutes each week listening
to All Local AM/FM Radio, representing 14.7% of total time spent with all forms of Media.

96.4%

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
72:14:33
Concurrent
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Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an average of 3 days, 5 hours, 5 minutes and 12
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an avg. of 11 hours and 31 minutes each week listening
to All Local AM/FM Radio, representing 14.9% of total time spent with all forms of Media.

d 96.4%
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Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend an average of 2 days, 15 hours, 23

CUMU LUS minutes and 13 seconds each week with All Forms of Ad-Supported Media.
1 A 100.% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend an avg. of 9 hours and 19 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 14.7% of total time spent with all forms of Ad-Supported Media.
o7 o
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Reach %:

Avg. H:M:S/week with All Forms of Ad-
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Weekly
Reach %:

Local Ad-Supported AM/FM Radio, representing 16.9% of total time spent with all forms of Ad-Supported Media.

Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an average of 2 days, 17 hours, 49 minutes and 9
seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an avg. of 11 hours and 7 minutes each week listening to

EX oo
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Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an average of 2 days, 16 hours, 0 minutes and
12 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an avg. of 10 hours and 30 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 16.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an average of 2 days, 17 hours, 49 minutes and 9

seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an avg. of 11 hours and 0 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 16.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an average of 2 days, 12 hours, 27 minutes and
warm98.5 38 seconds each week with All Forms of Ad-Supported Media.
80s. 90s. Now 100.% of Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an avg. of 10 hours and 6 minutes each week listening

to Local Ad-Supported AM/FM Radio, representing 16.7% of total time spent with all forms of Ad-Supported Media.
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for an avg. of 79.9 minutes/day.

| Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend an average of 9 hours
and 3 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio
(Local Radio delivers 14.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an average of 9 hours and 24
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.9% of Time with Ad-Supported Media.)

avg. of 95.3 mi

nutes/day.
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' Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an average of 9 hours and 8
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.4% of Time with Ad-Supported Media.)

avg. of 90. minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 94.3 minutes/day.

| Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an average of 9 hours and 24
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.7% of Time with Ad-Supported Media.)
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80s. 90s. Now.

| Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an average of 8 hours and 38
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

avg. of 86.7 minutes/day.

(Local Radio delivers 16.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 760,206 or 100.% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 79.9 minutes every day representing 51.1% of
all time spent daily with Ad-Supported Audio.

CUMULUS
M E D | A

Avg. Week All n"Ailgud.io (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CINCINNATI'S PURE ROCK

Avg. Week Al! nﬁudio (Persons & % Reach): Adults 18 or older
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- 168,321 or 100.% of Adults 18 or older who Listened to WFTK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 95.3 minutes every day representing 55.1% of all
time spent daily with Ad-Supported Audio.
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- 401,745 or 100.% of Adults 18 or older who Listened to WGRR-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 90. minutes every day representing 50.3% of all
time spent daily with Ad-Supported Audio.

Avg. Week All nﬁ"dio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week Al! nﬁ“dio (Persons & % Reach): Adults 18 or older
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: - 198,769 or 100.% of Adults 18 or older who Listened to WOFX-FM in the past 7 days listen to Ad-
D Supported Local AM/FM Radio for an average of 94.3 minutes every day representing 49.% of all
time spent daily with Ad-Supported Audio.
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- 298,623 or 100.% of Adults 18 or older who Listened to WRRM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 86.7 minutes every day representing 49.7% of all

Warm98.5

80s. 90s. Now. time spent daily with Ad-Supported Audio.
Avg. Week Al! n"Ailgud.io {Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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760,206 or 100.% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days listen to
CUMULUS Ad-Supported Local AM/FM Radio for an average of 79.9 minutes every day representing 51.1% of
M E DI A all time spent daily with Ad-Supported Audio.
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168,321 or 100.% of Adults 18 or older who Listened to WFTK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 95.3 minutes every day representing 55.1% of all
time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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401,745 or 100.% of Adults 18 or older who Listened to WGRR-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 90. minutes every day representing 50.3% of all
time spent daily with Ad-Supported Audio.
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time spent daily with Ad-Supported Audio.

198,769 or 100.% of Adults 18 or older who Listened to WOFX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 94.3 minutes every day representing 49.% of all
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298,623 or 100.% of Adults 18 or older who Listened to WRRM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 86.7 minutes every day representing 49.7% of all
time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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in the past 7 days
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CUMULUS
M E D | A

760,206 or 100.% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Country, Classic
Rock, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CINCINNATI'S PURE ROCK Rock, and Adult Contemporary.

168,321 or 100.% of Adults 18 or older who Listened to WFTK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Active Rock, Country, Classic Hits, Album Oriented
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401,745 or 100.% of Adults 18 or older who Listened to WGRR-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Country, Adult Contemporary, Adult
Hits, and Classic Rock.
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198,769 or 100.% of Adults 18 or older who Listened to WOFX-FM in the past 7 days listen to Ad-
D Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Adult Contemporary,
Country, and Active Rock.
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298,623 or 100.% of Adults 18 or older who Listened to WRRM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Adult
Hits, and Hot AC.
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525,863 or 69.2% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 107. minutes every day representing 28.3% of all
time spent daily with Ad-Supported Video.
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CINCINNATI'S PURE ROCK

Avg. Week AH Video (Persons & % Reach): Adults 18 or older

Local TV Stations
Non-Premium Cable TV...

YouTube Video

Netflix

Amazon Prime/IMDb/FireTV

Roku + The Roku Channel

AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
TikTok
Paramount+

Dicnerr [P T .

Pascack m 20.3% 30.6?5::: ;o;::‘:m CINCINNATI %

Premium Cable TV Networks m- -‘,7%6%
= who Listened to WFTK-FM in the past 7 days = CINCINNATI

121,623 or 72.3% of Adults 18 or older who Listened to WFTK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 92.2 minutes every day representing 26.5% of all time
spent daily with Ad-Supported Video.
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289,636 or 72.1% of Adults 18 or older who Listened to WGRR-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 115.1 minutes every day representing 27.3% of all

time spent daily with Ad-Supported Video.
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148,610 or 74.8% of Adults 18 or older who Listened to WOFX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 92.6 minutes every day representing 24.8% of all time
spent daily with Ad-Supported Video.
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207,060 or 69.3% of Adults 18 or older who Listened to WRRM-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 99.9 minutes every day representing 29.3% of all time
spent daily with Ad-Supported Video.
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525,863 or 69.2% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days watch
CUMULUS Ad-Supported Local TV Stations for an average of 107. minutes every day representing 28.3% of all
wES9 A time spent daily with Ad-Supported Video.
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Supported Local TV Stations for an average of 92.2 minutes every day representing 26.5% of all time

6 121,623 or 72.3% of Adults 18 or older who Listened to WFTK-FM in the past 7 days watch Ad-
CINCINNATI'S PURE RoCK spent daily with Ad-Supported Video.
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289,636 or 72.1% of Adults 18 or older who Listened to WGRR-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 115.1 minutes every day representing 27.3% of all
time spent daily with Ad-Supported Video.
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148,610 or 74.8% of Adults 18 or older who Listened to WOFX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 92.6 minutes every day representing 24.8% of all time
spent daily with Ad-Supported Video.
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207,060 or 69.3% of Adults 18 or older who Listened to WRRM-FM in the past 7 days watch Ad-
warm98.5 Supported Local TV Stations for an average of 99.9 minutes every day representing 29.3% of all time
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| 525,863 or 69.2% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Movies, and Game Shows.
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CINCINNATI'S PURE ROCK
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121,623 or 72.3% of Adults 18 or older who Listened to WFTK-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Local News - Late, and Movies.
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| 289,636 or 72.1% of Adults 18 or older who Listened to WGRR-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Sports, Comedies, Movies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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| 148,610 or 74.8% of Adults 18 or older who Listened to WOFX-FM in the past 7 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Sports, Comedies, Local News - Late, and Movies.
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| 207,060 or 69.3% of Adults 18 or older who Listened to WRRM-EM in the past 7 days watch Ad-
warm98.5 Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,

80s. 20s. Now. Sports, Comedies, Game Shows, and Movies.
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CUMULUS
M E D I A

596,220 or 78.4% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days use Ad-
Supported Social Media for an average of 151.9 minutes every day representing 27.% of all time
spent daily with Ad-Supported Digital Media.
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CINCINNATI'S PURE ROCK

132,459 or 78.7% of Adults 18 or older who Listened to WFTK-FM in the past 7 days use Ad-
Supported Social Media for an average of 173.8 minutes every day representing 29.8% of all time
spent daily with Ad-Supported Digital Media.
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308,982 or 76.9% of Adults 18 or older who Listened to WGRR-FM in the past 7 days use Ad-
Supported Social Media for an average of 132.2 minutes every day representing 23.8% of all time
spent daily with Ad-Supported Digital Media.
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160,271 or 80.6% of Adults 18 or older who Listened to WOFX-FM in the past 7 days use Ad-
) Supported Social Media for an average of 141.7 minutes every day representing 24.4% of all time
spent daily with Ad-Supported Digital Media.
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Warm98.5

80s. 90s. Now.

238,922 or 80.% of Adults 18 or older who Listened to WRRM-FM in the past 7 days use Ad-
Supported Social Media for an average of 134.1 minutes every day representing 25.1% of all time
spent daily with Ad-Supported Digital Media.
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CUMULUS

M E D

587,458 or 77.3% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days use Ad-
Supported Facebook for an average of 60.4 minutes every day representing 39.8% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

m—',m

Facebook
Instagram
YouTube Video
Linkedin
TikTok

Reddit
Pinterest
Snapchat

X

Others(Rumble, Threads,...

WhatsApp

Blogs/Message Boards (read...

tumblr

s L o]

m._sm
(e oo | v

= who Listened to CUMULUS RADIO in the past 7 days

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

2:55

who Listened to CUMULUS CINCINNATI
RADIO in the past 7 days
m CINCINNATI

% Time Spent:

41.3%
M

Facebook
71.3

YouTube Video
27.2

Instagram
2512

Linkedin

7.8
——

Reddit
6.2

TikTok
13.8

Instagram
271

Linked|
n
8.4

TikTok
13.9

Reddit
7.6

Facebook
723

YouTube
Video
21.7

® who Listened to CUMULUS RADIO in the past 7 days

B CINCINNATI

Avg. Week Ad- Suggorted Sac:al Media (Persons & % Reach): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok
LinkedIn
Reddit
Pinterest
Snapchat

X

Others(Rumble, Threads,...

WhatsApp

Blogs/Message Boards (read...

tumblr

CINCINNATI

A
mm
65 7s1 | v

¥ who Listened to CUMULUS RADIO in the past 7 days
Scarborough R2 2026: Sep25-Aug26

Metro

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18
or older

who Listened to CUMULUS CINCINNATI
RADIOin the past 7 days
W CINCINNATI
Qual intab 774

Time Spent:

39.4%

15.2%

)

%

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
60.4

YouTube Video
27.2

Instagram
216

Re
ddi
6.6 ta

LinkedIn

TikTok Pinteres
13.8 G

Instagram
23.7

Linked
In
7.2

Pinter
est...

TikTok
13.9

Facebook
61.6

YouTube Video
217

Reddi

= who Listened to CUMULUS RADIO in the past 7 days

= CINCINNATI

soefa.ai

(Radio Stations: WFTK-FM OR Radio Stations: WGRR-FM OR Radio Stations: WNNF-FM OR Radio Stations: WOFX-FM OR Radio Stations: WRRM-FM)

® Share of Everything

for Anything _




CINCINNATI'S PURE RoOCK

132,459 or 78.7% of Adults 18 or older who Listened to WFTK-FM in the past 7 days use Ad-
Supported Facebook for an average of 63. minutes every day representing 36.3% of all time spent
daily with Ad-Supported Social Media.
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cincinnati's grestest hits

279,977 or 69.7% of Adults 18 or older who Listened to WGRR-FM in the past 7 days use Ad-
Supported Facebook for an average of 54.3 minutes every day representing 41.1% of all time spent
daily with Ad-Supported Social Media.
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Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
Linkedin
TikTok

Reddit
Pinterest
Snapchat

X

Others(Rumble, Threads,...

WhatsApp
Blogs/Message Boards (read...
tumblr

159,047 or 80.% of Adults 18 or older who Listened to WOFX-FM in the past 7 days use Ad-
Supported Facebook for an average of 56.4 minutes every day representing 39.8% of all time spent
daily with Ad-Supported Social Media.
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Warm98.5

80s. 90s. Now.

238,922 or 80.% of Adults 18 or older who Listened to WRRM-FM in the past 7 days use Ad-
Supported Facebook for an average of 51.9 minutes every day representing 38.7% of all time spent
daily with Ad-Supported Social Media.
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587,458 or 77.3% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days use Ad-
CUMULUS Supported Facebook for an average of 60.4 minutes every day representing 39.8% of all time spent
M ED I A daily with Ad-Supported Social Media.
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132,459 or 78.7% of Adults 18 or older who Listened to WFTK-FM in the past 7 days use Ad-
¢nwn Supported Facebook for an average of 63. minutes every day representing 36.3% of all time spent

CINCINNATI'S PURE RoCK daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 78.7% Social Media: Adults 18 or older
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279,977 or 69.7% of Adults 18 or older who Listened to WGRR-FM in the past 7 days use Ad-
Supported Facebook for an average of 54.3 minutes every day representing 41.1% of all time spent
 clocinnais greatat it daily with Ad-Supported Social Media.

Weekly 74.9% Avg. Hours+Minutes/day with Ad-Supported
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159,047 or 80.% of Adults 18 or older who Listened to WOFX-FM in the past 7 days use Ad-
Supported Facebook for an average of 56.4 minutes every day representing 39.8% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 80.0% Social Media: Adults 18 or older
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238,922 or 80.% of Adults 18 or older who Listened to WRRM-FM in the past 7 days use Ad-
warm98.5 Supported Facebook for an average of 51.9 minutes every day representing 38.7% of all time spent

80s. 90s. Now. daily with Ad-Supported Social Media.
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CUMULUS

M E D

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 50,842;
Local Radio: 48,566; Social Media: 37,857; Local TV: 16,451; Non-Prem. Cable: 15,231
reaching Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days.
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CINCINNATI'S PURE ROCK

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 11,115;
Local Radio: 10,652; Social Media: 8,155; Local TV: 3,785; Non-Prem. Cable: 3,281
reaching Adults 18 or older who Listened to WFTK-FM in the past 7 days.
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cincinnati's greatest hils

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,489;
Local Radio: 25,649; Social Media: 18,558; Local TV: 8,914; Non-Prem. Cable: 7,415
reaching Adults 18 or older who Listened to WGRR-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 13,965;
Local Radio: 12,622; Social Media: 10,804; Local TV: 4,754; Non-Prem. Cable: 4,496
reaching Adults 18 or older who Listened to WOFX-FM in the past 7 days.
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Warm98.5

80s. 90s. Now.

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 19,622;
Local Radio: 19,091; Social Media: 15,549; Local TV: 6,628; Non-Prem. Cable: 5,981
reaching Adults 18 or older who Listened to WRRM-FM in the past 7 days.
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CUMULUS

M E D

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

faverage week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

696,545 or 91.6% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend
an average of 48.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 48.4 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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145,905 or 86.7% of Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an
¢nn'=x average of 58.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

CINCINNATI'S PURE ROCK Stations Out-of-Home for an average of 57.8 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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379,995 or 94.6% of Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an
average of 47.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 54.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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183,629 or 92.4% of Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an
average of 35.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 57.1 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Warm98.5

80s. 90s. Now.

270,311 or 90.5% of Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an
average of 46.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 52.5 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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696,545 or 91.6% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend an
average of 48.2 minutes per day driving, seeing Billboards and Signs representing 33.5% of all Time Spent
with Ad-Supported Out-of-Home Media.
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145,905 or 86.7% of Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an average of
58.1 minutes per day driving, seeing Billboards and Signs representing 33.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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379,995 or 94.6% of Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an average of
47.2 minutes per day driving, seeing Billboards and Signs representing 32.6% of all Time Spent with Ad-
innati’s greatast hits SUppOFtEd Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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183,629 or 92.4% of Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an average of
35.7 minutes per day driving, seeing Billboards and Signs representing 25.% of all Time Spent with Ad-
Supported Out-of-Home Media.
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. Out-of-Home Media: Adults 18 or older
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270,311 or 90.5% of Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an average of
mrm9a5 46.6 minutes per day driving, seeing Billboards and Signs representing 31.2% of all Time Spent with Ad-

80s. 90s. Now. Supported Out-of-Home Media.
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= who Listened to CUMULUS RADIO in the past 7 days

CINCINNAT! Metro

696,545 or 91.6% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend
an average of 48.2 minutes per day driving an average of 28.1 miles each day and are 15.4% more
likely to use Route 32 than the Metro average.
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™ ¢ | 45036
999,826 :g% 45013
778,317 W 45044
359,193 221;]_'159? 45066
% 45069
e 45039
Ty 45140
335 356 15’591"3,7% 45238
gk 41001
O 45247
T 110 aso11
S 41042
181,130 10?;55 45040
Mmfl?:% 41091
0in 4s103
% 45014
o7 45005
157 048 33;&7‘ 41075
M"u.sx 47025
% 41017
5,773'57% Avg. Hours+Minutes/day Driving: | 45121
M 0;,_595 Adults 18 or older 41040
o 45239
o a0 A Avg. M:tes/oay- 0:44 47001

6,43 Driving] —p» 26.1
:6' :’f ‘Z‘:u Li;t;‘-::: &:;;J;ﬁ:alvl:s CINCINNATI :::::
EUREr 5.7%
M CINCINNATI

Scarborough R2 2026: Sep25-Aug26

Qual Intab 774

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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145,905 or 86.7% of Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an
average of 58.1 minutes per day driving an average of 33.8 miles each day and are 71.1% more likely
to use Route 32 than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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379,995 or 94.6% of Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an
average of 47.2 minutes per day driving an average of 27.5 miles each day and are 43.1% more likely
to use US 50 (River Road) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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183,629 or 92.4% of Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an
average of 35.7 minutes per day driving an average of 20.8 miles each day and are 156.4% more
likely to use 1-675 than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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to use |-675 than the Metro average.

270,311 or 90.5% of Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an
average of 46.6 minutes per day driving an average of 27.1 miles each day and are 80.1% more likely

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-275

-75

71

1-74

US 22 (Montgomery Road)

US 127 (Hamilton Avenue)

Dixie Highway

US 27 (Colerain Avenue)

US 50 (River Road)

Ronald Reagan Cross County Highway
Harrison Avenue

1-471

Route 42

State Road 125 (Beechmont Avenue/Ohio Pike)
Route 32

Winton Road

1-675

Glenway Avenue

US 50 (Columbia Parkway)

Loveland - Madeira Road

State Road 747 (Princeton, Glendale Road)
Norwood Lateral Expressway
Bridgetown Road

Route 747

Queen City Avenue

Route 48

= who Listened to WRRM-FM in the past 7 days

CINCINNAT! Metro

Top-26 Residential Zip Codes: Adults 18 or older
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Radio Stations: WRRM-FM

Top-26 Employment Zip Codes: Adults 18 or older
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CUMULUS

M E D I

. 170,239 or 22.4% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 29.1%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

catalogs

Magazines

All Local Weekly Newspapers

m‘
_EFI"

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

o I

m }932 who Listened to CUMULUS CINCINNATI
RADIO in the past 7 days.
24 361 . ia%
= who Listened to CUMULUS RADIO in the past 7 days | CINCINNATI

Local Daily
Newspaper(s)
(Daity+Sunday)

8.8

Local Daily
Newspaperis) New York Times
New York Times. il (Daily)
(Daity+Sunday) . 79

10.8

Direct Mail
New York Times ]

(Sunday) USA Today [Daily) Catalogs) Magazines logs
136 10.7 78 72 3.2

Local Daily Newspaper(s)
{Sunday}

New York Times

{Daily)

120 9.5

New York Times
(Sunday)
143 Local Daily
Newspaper(s) Newspaper(s)
New York Times (Daily+Sunday) (Daity
(Daily+Sunday) 8.7 8.2
11.9

Local Daily

A Catalogs
Direct Mail 23
Advertising
(excluding
Catalogs) Magazines Al Local
1.7

USA Today (Daily)
116 7.5 pMeskhy=

= who Listened to CUMULUS RADIO in the

past 7 days m CINCINNATI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

e ——— T "

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Joual (Daily)

Catalogs

Magazines

s a | Ea%

[osze | 2o
Foazi | s
Corass | aon )
(aooss | 248

oz | o o013

All Local Weekly Newspapers m. i_i?,‘g who Listened to CUMULUS CINCINNATI
= 0.0% RADIO in the past 7 days
sooks i 8%
# who Listened to CUMULUS RADIO in the past 7 days W CINCINNATI
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

(0 cic |
WLEENN A

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaperis)
USA Taday {Daily) (Daily+Sunday)
New York Times. 10.7 88
{sunday) e
13.6

Wall Street Journal (Daily)
8.8

New York Times (Daily)
7.9

Local Daily
Newspaper(s) Local Daily Newspaper(s) Direct Mail Advertising
{Sunday) (Daity {exclud talogs)
12.6 8.1 . 72

Magazine

Wall Street Journal
(Daity)
102
New York Times
New York Times (DailysSunday)
(Sunday) s

14.3 . :
Direct Mail

Advertising
(excluding Catalogs)
7z

Local Daily
Newspaper(s)
(Daily+Sunday)
87

Local Daily
Mewspaper(s)
(Sunday)

12.0 1.6 8.2 7.5

Local Daily

USAToday (Daily) ~ Newspaper(s) (Daily  Magazines

= who Listened to CUMULUS RADIO in the past 7 days

m CINCINNATI
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CINCINMATI'S PURE RoOCK

. 45,377 or 27.% of Adults 18 or older who Listened to WFTK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing 27.4% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

catalogs

Magazines

All Local Weekly Newspapers

m—ml—-
_EH""""

mn %
P

» who Listened to WFTK-FM in the past 7 days

who Listened to WFTK-FM in the

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

-

CINCINNATI

past 7 days

New York Times
(Sunday)
146

Local Daily

per(s)

(Daily+Sunday)
10.3

New York Times
(Daily+Sunday)

New York Times Magazines
(Daity) 85
5.7

| Direct Mail
Advertising
{excluding
Catalogs)

Local Daily i

Newspaperis)
{Daity

USA Today (Daily)
12.0 9.6 Catalo...

New York Times
(Sunday)
143

Local Daily Newspaper(s) New York Times
{Sunday) (Daily)
12.0 95

Local Daily
Newspaper(s) Newspaper(s)
New York Times (Daily+Sunday) (Daity
(Daily+Sunday) 8.7 8.2
11.9

Local Daily

Catalogs

Direct Mail 33

Advertising

(excluding

Catalogs) Magazines Al Local
1.7

USA Today (Daily)
116 7.5 pMeskhy=

m CINCINNATI

= who Listened to WFTK-FM in the past

7 days

m CINCINNATI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Joual (Daily)

Catalogs

Magazines

B ———T e J
S —— T T
B e A T
sz e

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older,

(0 cic |
[0:13

New York Times
{Sunday)
14.6

Local Daily
Newspaper(s)
{Sunday)
145

New York Times.
(Daity+Sunday) Local Daily

12 Newspaper(s) New York Times
(Daily+Sunday) {Daily)

10.3 9.3

USA Today (Daily) Local Daily

12.0 Newspaper(s) (Daily Direct
9.6

Mail
Advertisi
ng
(excludin

€
Magazines Catalogs)
85 81

‘Wall Street Journal (Daily)
11

New York Times
(Sunday)
14.3

Local Daily
Mewspaper(s)
(Sunday)
12.0

Wall Street Journal
(Daity)
102
New York Times
(Daity+sunday)
s

Direct Mail
Advertising
(excluding Catalogs)
17

Local Daily
Newspaper(s)
(Daily+Sunday)
87

Local Daily
Newspaper(s) (Daily ~ Magazines
8.2 7.5

USA Today (Daily)
116

All Local Weekly Newspapers m‘nusa who Listened to WFTK-FMin CINCINNATI m
0.0% the past 7 days
sooks i 8%
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

catalogs

Magazines

All Local Weekly Newspapers

MI
e TR

= who Listened to WGRR-FM in the past 7 days

who Listened to WGRR-FM in the

. 90,758 or 22.6% of Adults 18 or older who Listened to WGRR-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 31.9% of all time
spent daily with All forms of Print Media.

LE

0%

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

Mo WCETH

CINCINNATI

past7 days

Adl

Local Daily
Newspape(s)
(Daily+Sunday)

New York Times (Sunday) &

120

Local Daily

USA Taday (Daily)
10.6

Direct Mail
Advertising
New York Times (excluding
(Daily+Sunday) Catalogs)
99 7.7

Newspaper(s) (Daily
85

New York Times
(Daily)
7.8

Magazines

6.4

Local Daily Newspaper(s)
{Sunday)
12.0

New York Times
(Sunday)
14.3 Local Daily

Newspaper(s)
New York Times. (Daily+Sunday)
(Daily+Sunday) 87
11.9

Direct Mail

Advertising

(excluding

USA Today {Daity) Catalogs)
1.6 1.7

Magazines

New York Times
{Daily)
9.5

Local Daily
Newspaper(s)
(Daity
8.2

Catalogs
33

Al Local
Weekly...

m CINCINNATI

= who Listened to WGRR-FM in the past

7 days = CINCINNATI

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Joual (Daily)

Catalogs

Magazines

persons:

 ———— T

% Time Spent:

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

All Local Weekly Newspapers m. iﬂgg wheo Listened to WGRR-FM in CINCINNATI
= 0.0% the past 7 days
sooks i 8%
® who Listened to WGRR-FM in the past 7 days W CINCINNATY
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Local Daily
Mew York Times Newspaper(s)
Local Daify USA Today (Daily) {Daily+Sunday) (Daily+Sunday)
Newspaper(s) 10.6 2.9 9.2
(Sunday)
129

Direct Mail
Advertising (excluding
(Daily Catalogs)

BS 4

Local Daily Newspaper(s)

Wall Street
New York Times. Journal
(sunday) [Daily) Mew York Times (Daily) | Magazines
120 91 78 6.4

New York Times
(Sunday)
14.3

Local Daily
Mewspaper(s)
(Sunday)
12.0

Wall Street Journal
(Daity)
102
New York Times
(Daily+Sunday)
s

Local Daily
Newspaper(s)
(Daily+Sunday)
87

Local Daily
Newspaper(s) (Daily

USA Today (Daily)
116

Direct Mail
Advertising
(excluding Catalogs)
17

Magazines
2.5
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. 46,393 or 23.3% of Adults 18 or older who Listened to WOFX-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 28.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

catalogs

Magazines

All Local Weekly Newspapers

2

m——
mnr

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

-

m l 112%6 who Listened to WORX-FM in the. CINCINNAT
past 7 days
24, 351 L 1 4
= who Listened to WOFX-FM in the past 7 days B CINCINNATI

New York Times (Sunday)

USA Today (Daily)
129 104

Local Daily
Newspaper(s)
(Daity
8.4

New York Times
(DaifysSunday)

New York Times
(Daily)
82

Local Daily
Newspaper(s)
(Daity+Sunday)

9.2

Direct Mail
Advertising
(excluding
Catalogs)
7.3

Magazines
58

Catalogs
3.7

New York Times
(Sunday)
143

Local Daily Newspaper(s) New York Times
{Sunday) (Daily)
12.0 95

Local Daily Local Daily
Newspaper(s) Newspaper(s)
New York Times (Daily+Sunday) (Daity
(Daily+Sunday) 8.7 8.2
11.9

Catalogs

Direct Mail 33

Advertising

(excluding

Catalogs) Magazines Al Local
1.7

USA Today (Daily)
116 7.5 pMeskhy=

= who Listened to WOFX-FM in the past

7 days

u CINCINNATI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
S —

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Joual (Daily)

Catalogs

Magazines

s

PR

[ao0ss | 2o
ooz |

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older, m

(0 cic |
WLEENN A
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= 0.0% the past 7 days
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% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daity
Newspaper(s)
(Sunday)
13.0

New York Times

[Sunday)
129

New York Times Wall Street Journal
(Daily+Sunday} {Daily)
10.5 104

Local Daily Newspaper(s)
(Daily
8.4

Local Daily
Newspaper(s

(Daity+Sunda
vl New York Times (Daily)
9.2 82

USA Today (Daily)
10.4

Direct Mail
Advertising
{excluding Catalogs)
73

Magazines
58

New York Times
(Sunday)
14.3

Local Daily
Mewspaper(s)
(Sunday)
12.0

Wall Street Journal
(Daity)
102
New York Times
(Daity+sunday)
s

Direct Mail
Advertising
(excluding Catalogs)
17

Local Daily
Newspaper(s)
(Daily+Sunday)
87

Local Daily
Newspaper(s) (Daily ~ Magazines
8.2 7.5

USA Today (Daily)
116
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Warm98.5

80s. 20s. Now.

. 65,784 or 22.% of Adults 18 or older who Listened to WRRM-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing 27.6% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

—mr

313 SB? 17.5% 0.2%

Local Daily Newspaper(s) (Sunday) . m & em:p:!i?:(:-mv) T R gl D?::;.T.Mﬁ bl -
B Sl _ : B
New York Times (Daily+Sunday) m 59 m Direct .u!,n NH:;.‘:::;?;“ = : .
New York Times (Daily)  [RROBIS L g6 Avg. Hours+Minutes/day with All B3y N :-;f;:::ﬂs: {excluding - . N :’;:;iﬂ}'g e ;::el:{s}

T —— M m Print Media: Adults 18 or older ,:I;;II:,;,‘: E::; |Dal!vv_’ ?:nddv] rnn;f:gs: ):;::“:f;: ::::ls (Dd\lv;:\;‘lnndw (r:;\.

Wall Street Journal (Doily)  [JAPHEZES ERATEM By P oo

Catalogs A m _ _ m New York Times New York Nt::;;s::‘(’sl ‘:S:;:;:‘gg
Magazines m rl_;ﬁ% who Listened to WRRM-FM in CINCINNATI M lf;gﬂavl Time : :s'ﬂrl (D;:)lv UsA 10:3 (Daity) m;n;.gu M.g;.s;m :{l“l::'ai
All Local Weekly Newspapers l 115?9% epra @ . " - .
= who Listened to WRRM-FM in the past 7 days ® CINCINNATI m who Listened to WRRM-FM in the past 7 days m CINCINNATI

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

T — — 5 2
Local Daily Newspa per(s) (Sunday) 17.3% B Wall Street Journal
= : Wall Street Journal (Daity)
New York Times (Daily+Sunday) (Daily) USA Taday (Daily) 102
9.6 8.4 New York Times
New York Times (Daily) New York Times. ~ e itk Thoes (DatySEnday)
(Sunday) (Sunday) 119
New York Times (Sunday) 132 143 - -
Avg. Hours+Minutes/day with Ad- Local Daily Direct Mail
SA Today [D: - . - : - i Newspaper(s) Advertising
USA Today (Daily) Ry Supported Print Media: Adults 18 or older| i D:r:(lh:\::\gnc‘::;-;;g {DallysSunday) (excluding Catalogs)
Wall Street Joual (Daily) mm 7.8 75 87 71
s 2%
= Newspaper(s) Local Daily Newspaper(s) Mewspaper(s) Local Daily
All Local Weekly Newspapers m l 11'_%99% who Listened to WRRM-FM in CINCINNATI m (Sunday) {Daily+Sunday) New York Times (Daily) (Daily (Sunday) USAToday (Daily) ~ Newspaper(s) (Daily ~ Magazines
- JEL D05 the past 7 days Q 10.7 7.6 74 7.0 120 11.6 .2 7.5
wooks [ 003
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